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	1. Title of subject


	Research Methods for Marketing

	2. Subject code


	BMR2034

	3. Status of subject


	Core 

	4. Stage


	Degree

	5. Version


	Date of Previous Version : Jan 2005

Date of Current Version : Oct 2005



	6. Credit hour

LAN Credit Hour Equivalent


	3



	
	3



	7. Pre-Requisite


	BST1034 Statistics for Managers

	8. Teaching Staff 
	Mr. Robert Jeyakumar a/l Plamel Nathan; BBA(Hons)(Mkt with Multimedia), MPhil(Mgt)(MMU)



	9. Semester


	Second (Gamma) Year, Trimester 3

	10. Objective of Subject


	By the end of the course the students will be able to:

· Learnt the basic skills to carry out marketing research, including an understanding of the research process.

· Acquired the knowledge and skills of research design, data collection and analysis, including the use of relevant models and quantitative tools using the computer.

· Understand the art of drawing the right inferences from the results of analyses and acquired the skills of data presentation, report writing and oral presentation of final results to clients.

	11. Learning Outcome of Subject


	At the completion of the subject, students should be able to:

· Formulate and understand the background of research problem that lead to the development of research question and research objectives. 

· Justify and develop an appropriate research design that could help to solve the current research problems.

· Identify and select the appropriate data collection method and analysis tools, including the use of relevant software, models and quantitative tools.

· Evaluate and interpret the right inferences from the results of either descriptive analysis or hypothesis testing.

· Conduct the presentation of the research outcome in term of report writing and/or oral presentation of final results to clients

· Undertake small-scale research project related to the field of marketing. 



	
	Programme Outcomes
	% of Contribution

	
	· Ability to communicate effectively
	10

	
	· Acquisition of technical competence in the specialized areas of Marketing Management
	30

	
	· Ability to use and integrate information technology in business and management decision making
	10

	
	· Ability to conduct research in chosen fields of marketing management 
	30

	
	· Understanding and commitment to professional and ethical responsibilities
	5

	
	· Ability to work independently as well as with others in a team
	5

	
	· Ability to be a multi-skilled marketing executives with good business knowledge, decision making, interpersonal, leadership and entrepreneurship skills
	10

	12. Assessment Scheme


	Lab Session
	· Work in pair

· SPSS Output Report 
	5%

	
	Project 
	· Group assignment (4 to 5)

· Small-scale research project 

· To enhance understanding on doing the actual research project
	20%



	
	Mid term
	Written exam
	25%



	
	Final Exam
	Written exam
	50%



	13. Details of subject


	Topics Covered
	Hours


	
	4
	

	
	Designing the Marketing Research Project 

Defining the problem and determining the research objectives; the research proposal; and understanding on the research design. 


	10

	
	Gathering and Collecting Data 

Usage and importance of secondary data and online information databases; standardized information sources; qualitative methods of collecting data; and quantitative methods of collecting data.


	6

	
	Data Measurement and Sampling Plan

Measurement in marketing research; designing data collection forms; determining the sampling plan; determining the size of a sample; and error in data collection.


	8

	
	Data Analysis

Basic data analysis; testing of hypothesis; testing for differences between two groups or among more than two groups; determining and interpreting associations among variables; predictive analysis in marketing research; and presenting the research results


	14

	14. Teaching and Learning Activity
	This subject will be delivered using the following means:
· Lecture Hours = 42 

              Total Contact Hours = 42



	15. Laboratory


	Not Applicable

	16. Reading Material


	Text 


	· Alvin C. Burns and Ronald F. Bush. Marketing Research, International Edition (Latest Edition) – Prentice Hall, 
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