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	1. Title of Subject


	Global Marketing

	2. Subject Code


	BMK3074



	3. Status of Subject


	Major

	4. Stage
	Degree

	5. Version


	Date of previous version: May 2000

Date of current version: October 2005

	6. Credit Hour

LAN Credit Hour Equivalent 


	3 



	
	3

	7. Pre-Requisite


	BMK2104 Marketing Management



	8. Teaching Staff
	Pn. Nurazlin bt Mohd Fauzi;BA (Ottawa), MBA (UITM)



	9. Semester
	Third (Delta) Year, Trimester 3



	10. Objective of Subject


	To obtain a sound understanding of global marketing, apply the processes of focusing objectives and resources of an organization on global environmental opportunities and needs



	11. Learning Outcome  

      of Subject


	At the completion of the subject, students should be able to perform the following tasks: 

· To understand and identify the differences in marketing on the basis of international and global systems.

· Apply the systematic analysis on the environmental factors responsible for the market in uniformity, marketing research, price and product policies.

· Understand the impact of cultural environment on the global marketing.

· Understand and apply the concept of International and Global Product Policies.

· Identify and apply the best foreign market channels and global logistic

· Understand the advertising and promotional aspect in global market

· Identify the factors of international pricing



	
	Programme Outcomes
	% of contribution

	
	· Ability to communicate effectively
	10

	
	· Acquisition of technical competence in the specialized areas of Marketing management 
	40

	
	· Understanding and commitment to professional and ethical responsibilities
	10

	
	· Ability to work independently as well as with others in a team
	10

	
	· Ability to be a multi-skilled marketing executive with good business knowledge, decision making, interpersonal, leadership and entrepreneurship skills.
	30

	12. Assessment Scheme
	Lab
	· Not applicable 
	0%



	
	Tutorial/

Assignment


	· Project (Individual /Group)
	30%



	
	Test / Quiz
	· Mid Term Examination


	20%

	
	Final Exam 
	· Final Examination 


	50%

	13. Details of Subject
	         Topics Covered


	Hours


	
	2
	

	
	Economic Environment  
World economy; Foreign economies.


	5

	
	Cultural Environment  

Cultural diversities; impact on global marketing.


	4

	
	Global Marketing Research and Intelligence 


	4

	
	International and Global Product Policies 

Basic Product and attributes; New Product Development;  Product- line policies 


	4

	
	Foreign Market Entry 


	3

	
	Distributions 

Foreign Market Channels and global logistics


	3

	
	Promotions 

Advertising and other promotional aspects.
	4

	
	Pricing 
Factors in international pricing.


	3

	
	Marketing of Services 
Their differences from other Products; Service Quality; Global media: other service Industries.


	4

	
	Coordinating International and Global Marketing 

 Planning, Organization and control.


	4

	
	Future of Global marketing 
Global customers and Global markets, Global competitions and its evolution; ethical considerations in global Marketing.


	4

	14. Teaching and        

      Learning Activities 


	This subject will be delivered using the following means:
· Lecture Hours = 42 hours

              Total Contact Hours = 42


	

	15 Laboratory 


	Not applicable

	16. Reading Materials
	Text 


	1. Masaaki Katabe, Global Marketing Management,  Latest Edition, Wiley. USA.



	
	Reference (s)


	1. Warren Keegan, Global Marketing Management, Latest Edition, Prentice Hall, New York.

2. Gerald Albaum et. al., International Marketing and Export Management, Latest Edition, Addison Wesley, Reading. 
3. Vern Terpstra and Ravi Sarathy, International Marketing, Latest Edition, Dryden Press Orlando Florida
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