LAN-TC-01 Edisi Kedua: Tatacara Kelulusan Bagi Kursus Pengajian Institusi Pendidikan Tinggi Swasta (IPTS)

_______________________________________________________________________________________


	1. Title of Subject


	Marketing Management

	2. Subject Code


	BMK2104

	3. Status of Subject


	Major

	4. Stage
	Degree

	5. Version
	Date of Previous Version: May, 2000

Date of Current Version: October 2005

	6. Credit Hour

LAN Credit Hour Equivalent


	3



	
	3

	7. Pre-Requisite


	BMK1014 Principles of Marketing

	8. Teaching Staff 

    
	Pn Zaharah bt Bakar, BSc (S Illinois) MBA (St Louis)


	9. Semester
	Second (Gamma) Year, Trimester 1 

	10. Objective of Subject


	The development and management of marketing programs is one of the most challenging and interesting endeavors a manager can undertake.  Thus, the objective of this course is to provide students a broad, complete, and realistic view of marketing management roles as well as its relationships within today’s organizations.  



	11. Learning Outcome 

      of Subject


	At the completion of the subject, students should be able to :

· develop an understanding of the marketing management process and strategic planning for marketing.

· use the analytical process of assessing the marketing environment, market opportunities, competitive situation, and research needs of an organization.

· formulate a marketing strategy based on environmental opportunities and threats, the firm’s resources, corporate and business-unit strategies, and the need to attain an enduring competitive edge.

· develop a marketing program based on the components of product planning, pricing, distribution methods, and promotional activities.

· develop a skill in organizing for effective marketing management and in implementing the marketing planning process.



	
	Programme Outcomes
	% of

contribution

	
	· Ability to communicate effectively
	10

	
	· Acquisition of technical competence in specialized areas of marketing management
	40

	
	· Understanding and commitment to professional and ethical responsibilities
	10

	
	· Ability to work independently as well as with others in a team
	10

	
	· Ability to be a multi-skilled marketing executives with good business knowledge, decision making, interpersonal, leadership and entrepreneurship skills
	30

	12. Assessment Scheme
	Lab


	· Not applicable
	0%

	
	Tutorial/

Assignment
	· Case Studies and 

· Group project – Marketing Plan


	30%

	
	Test / Quiz
	· Written exam


	20%

	
	Final Exam 
	· Final Examination
	50%



	13. Details of Subject
	       Topics Covered
	Hours



	
	Part 1: Managerial Perspectives on Marketing

Market Orientation, Marketing Management, and The Marketing Planning Process

Corporate Marketing Planning


	3

	
	Part 2: Situation Analysis
Market Analysis

Target Marketing and Competitive Advantage


	6

	
	Market Measurement

Profitability and Productivity

	6

	
	Part 3: Marketing Strategies and Programmes

Marketing Strategies


	3

	
	Product-Development Programmes  . 

	3

	
	Pricing Programmes

	3

	
	Integrated Marketing Communications  Programmes 

	6

	
	Sales and Distribution Programmes

	6

	
	Part 4: Coordination and Control

Organizing and Managing Marketing Effort 

	3



	
	The Annual Marketing Plan


	3

	14. Teaching and        

      Learning Activities 


	This subject will be delivered using the following means:
· Lecture Hours = 42 

              Total Contact Hours = 42


	

	15. Laboratory
	Not Applicable



	16. Reading Materials


	Text  


	Cravens, D.W. and Piercy, N.F., Strategic Marketing, Latest Edition, 2006, Mc-Graw-Hill.


	
	Reference (s)


	1. Kotler, Ang, Leong and Tan, Marketing Management – An Asian Perspective, Latest Edition, Prentice Hall, Singapore. 

2. Capon, Noel; and Hubert, James E., Marketing Management In The 21st. Century, Latest Edition, Prentice-Hall.
3. Guilitnan, J.P., Paul, G.W. and Madden, T.J., Marketing Management: Strategies and Programs, Latest Edition,   McGraw-Hill.

4. Boyd, H. W.; Walker, O.C.; Larréché, J.C; Marketing Management: A Strategic Approach with a Global Orientation,  Latest Edition, Irwin.

5. Peter, J.P.; Bascum, J.R.M.; Donnelly, J.H.; and Simons, T.C. Marketing Management: Knowledge and Skills, Latest Edition, Irwin 
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