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	1. Title of subject


	Managerial Communication

	2. Subject code


	BMC1024



	3. Status of subject


	University Subject

	4. Stage


	Degree

	5. Version


	Date of Previous Version : July 2005

Date of Current Version: October 2005



	6. Credit hour

LAN Credit Hour Equivalent


	3

	
	2.67



	7. Pre-Requisite


	BAE1014 Preparatory Management English


Dr Uchenna Cyril Eze, BSc (Banking and Finance) (Nigeria), MTM (Bus Strategy) (UTM), 

	PhD (E-Bus) (NTU), 

Ms Kavitha Raman; BSc (HRD), MMgmt. (Technology) (UTM)

Mr. Lim Poh Wing; Lim Poh Wing; BBA (MMU)


	

	8. Semester


	First (Beta) Year, Trimester 2 & Trimester 3

	9. Objective of Subject


	This course equips students with the communication skills that  manager needs



	10. Learning Outcome of Subject


	Upon completion of the subject, students should be able to :

· Describe relationships among the components and functions of managerial communications: people, data, processes, and technology. 

· Explain managerial communication issues such as ethics, security of data, computer crime and quality of life. 

· Explain how managerial communications can be incorporated into business strategies. 

· Use the systems approach as a problem-solving framework to propose communications solutions to business problems. 

· Synthesise how electronic communications, conferencing, and work management, enhances the collaboration and communication of teams and work groups in a business enterprise. 

· Explain how companies use the Internet, Intranets and Extranets for a competitive advantage in business. 

· Demonstrate an increase in computing, speaking, writing and critical thinking skills, as mutually agreed upon by the student and instructor. 

· Demonstrate more awareness in cross cultural communication.



	
	Programme Outcomes
	% of Contribution

	
	· Capability to communicate effectively.


	30

	
	· Ability to acquire and apply fundamental principles of business and management.


	20

	
	· Ability to conduct research in chosen fields of business and management.


	20

	
	· Understanding and commitment to professional and ethical responsibilities.


	15

	
	· Ability to work independently as well as with others in a team.
	15

	11. Assessment Scheme


	Assignment
	· A 20-40 page group assignment on an organisation’s communication processes 
	30%

	
	Assignment
	· Individual toastmaster’s presentation
	20%

	
	Final Exam
	· A two-hour exam that consists of both structural and essay questions
	50%

	12. Details of subject


	Topics Covered
	Hours

	
	PART I: COMMUNICATION (Lectures: 21 hours)

· Public Speaking and Presentation skills.

· Understanding Competing Motives, Needs, and Viewpoints, Interpersonal Communication.

· Defining and organising communication tasks in a general management context and clarifying goals.

· Choosing media and channels

· Communicating across cultures

· Verbal and non-verbal communication

· Meeting Management 

· Giving and Receiving Feedback


	21

	
	PART II : PRINCIPLES OF EFFECTIVE WRITTEN COMMUNICATION (Lecture: 21 hours)

· Choosing an appropriate written mode

· Communicating with external agencies

· Writing with purpose and effect

· Communicating with Internal Audiences

· Sales messages

· Writing bad news

· Electronic Communication

· Reports and business planning


	21

	13. Teaching and Learning Activity
	This subject will be delivered using the following means:
· Lecture Hours = 28

· Supervised Tutorial Hours = 14 

              Total Contact Hours = 42



	14. Laboratory


	Not applicable

	15. Reading Material


	Text 


	Adler, R. & Elmhorst, J. (2005). Communicating at Work: Principles and Practices for Business and the Professions. New York: McGraw Hill
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