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	1. Title of Subject


	Knowledge Commerce



	2. Subject Code


	BKC2044

	3. Status of Subject


	Core

	4. Stage


	Degree

	5. Version 


	Date of Previous Version: May 2002

Date of Current Version: October 2005


	6. Credit Hour

LAN’s Credit Hours Equivalent



	3



	
	3

	7. Pre-Requisite


	Nil

	8. Teaching Staff (Proposed)

    
	Mr. Goh Choon Yih [B. Soc. Sc. (Economics), USM], [M.Sc. IT, USM]

	9. Semester


	Year 3, Trimester 3

	10. Objective of Subject


	After completing this course, students will be able understand and appreciate: 

· Make practical use of various aspects of the K-Commerce 

· Appreciate the distinctive nature of products and markets in the knowledge economy 

· use suitable strategy for distribution and selling of products 

· use k-economy knowledge to be successful players in the knowledge economy



	11. Learning Outcome 

      of Subject


	· Graduates will be able to act as exemplars in exploiting their own knowledge in E-businesses.

· Graduates will be able to adopt various approaches and methods that are used in E-businesses where knowledge is the product.

· Graduates will be able to face the challenge of how to create a balanced portfolio of knowledge products and services.

· Graduates will be able to apply various types of methods in packaging and productizing knowledge.

· Graduates will adopt the Internet as the main marketing medium.

· Graduates will be able to apply the success factor in K-business in developing an online knowledge business.



	
	Programme Outcomes
	% of Contribution

	
	· Ability to acquire and apply fundamental principles of Knowledge Management


	20

	
	· Acquisition of technical competence in specialized areas of Knowledge Management.


	40

	
	· Ability to conduct research in Knowledge Management.


	10

	
	· Ability to work independently as well as with others in a team.


	10

	
	· Ability to be a multi-skilled Knowledge Management executive with good management and technical knowledge and leadership and entrepreneurship skills.


	10

	
	· Awareness of the social, cultural, global and environmental responsibilities as a Knowledge Management executive.


	10

	12.  Assessment Scheme
	Assignment 
	· Individual/ Group assignment 

· To enhance understanding of basic concepts in lecture
	30%



	
	Mid-term Exam
	· Written exam
	20%

	
	Final Exam
	· Written exam
	50%

	13. Details of subject
	Topics Covered


	Contact Hours

	1.
	Introduction 

· What is k-Commerce;

· Evolution and Futures in Knowledge Economy

· Knowledge Markets, K-Commerce, E-commerce ;


	6

	2.
	From E-commerce to K-Commerce 

· The E-commerce Framework;

· The E-commerce Progression;

· The Advantages of E-commerce


· Knowledge Markets – Physical and Virtual;


	6

	3.
	New Markets, New Models 

· Alliances; 

· Affiliates;

· Advertising;

· K-Commerce Opportunities 


	6

	4.
	Knowledge Productizing

· The Knowledge Development Pipeline;

· People-based Knowledge;

· Object-based Knowledge

· Process-based Knowledge

· Packaging Alternatives and Examples 


	12

	5.
	Marketing Revisited

· The 3Cs and 4Ps 

· The 7Ps of Internet Marketing

· The 8th P of K-Commerce.


	6

	6.
	Developing a K-Business

· What Makes a Good K-Business

· Developing a Viable Business and Implementation Plan


	6

	
	Total Contact Hours
	42

	14. Teaching and        

      Learning Activities   
	This subject will be delivered using the following means:
1. Lecture Hours = 42 hours

Total Contact Hours = 42



	15. Laboratory
	Not applicable

	16. Reading Material
	Text


	1. Skyrme, D. J. (2001). Capitalizing on Knowledge: 
From e-business to k-business. Butterworth-Heinemann.
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