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	1. Title of subject


	Fundamentals of Business

	2. Subject code


	BFB1014

	3. Status of subject


	Foundation

	4. Stage


	Degree

	5. Version


	Date of Previous Version : May 2000

Date of Current Version : October 2005



	6. Credit hour

LAN Credit Hour Equivalent


	3

	
	3

	7. Pre-Requisite


	Nil

	8. Teaching Staff 
	Ms. Kogilah a/p Narayanasamy; BBA(Mgt)(Ohio), MBA (IT Mgt)(MMU)

Ms. Chin Tee Suan; BSc(Econs)(Mgt Studies)(London), MBA(C Sturt)



	9. Semester


	First (Beta) Year, Trimester 1

	10. Objective of Subject


	The course is designed to:

· introduce the basic principles and concepts of management.
· expose students to the managerial functions and activities in managing an organisation.
· highlight vital managerial skills among students


	11. Learning Outcome of Subject


	Upon completing this course students should be able to:

· Elaborate on characteristics of contemporary business environment;

· Explain the management of business

· Act upon the human resource factors in business organisation;

· Elaborate on the various aspects of marketing;

· Evaluate the approaches towards managing operations and management;

· Account for the various financial issues and instrument for businesses.



	
	Programme Outcomes
	% of Contribution

	
	· Ability of acquire and apply fundamental principles of business and management
	70

	
	· Ability to work independently as well with others in teams
	30

	12. Assessment Scheme


	Mid-term Exam              -    Written exam                             20%

Assignment/ Project      -     Individual based                       30%

Final Exam                    -     Written exam                            50%



	13. Details of subject


	Topics Covered
	Hours

	
	Introduction to Business  

· Understanding the Business System

· Conducting Business in Malaysia and Internationally

· Understanding the Global Business


	6

	
	Understanding the Business Environment 

· Legal Context of Business

· Business Ethics

· Managing  and Organising  the Business Enterprise

· Entrepreneurship


	6

	
	The Management of Business  

· Managers and Their Roles

· Management Functions

· Planning, Organising, Directing and Controlling


	6

	
	Human Resource Management  

· Motivation , Satisfying and  Leadership

· Managing Human Resource and Labour Relations

· Leadership, Management, and Empowerment


	6

	
	Managing Operations and Information  

· Production and Operations Management (Product and Services)

· Productivity and Quality Management

· Managing Information System


	6

	
	Marketing Principles  

· Understanding Marketing Process

· Consumer Behaviour

· Developing, Pricing  and  Promotion of Products/Services

· Distribution of  Products


	6

	
	The Role of Finance and Accounting in Business  

· Understanding Money and banking

· Understanding Securities and Investments

· Financial and Risk Management

· Accounting and Business 

· Understanding Global and Domestic Economics


	6

	14. Teaching and Learning Activity
	This subject will be delivered using the following means:
· Lecture Hours = 42 

              Total Contact Hours = 42



	15. Laboratory
	Nil

	16.  Reading Materials


	Text 
	Ferrel, O.C. & Hert, G. (2005). Business: A changing world. Mc-Graw Hill. 
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