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	1. Title of subject


	Advanced Cyberpreneurship



	2. Subject code


	BEN2024



	3. Status of subject


	Core

	4. Stage


	Degree

	5. Version


	Date of Previous Version : Jan 2002

Date of Current Version : October 2005


	6. Credit hour

LAN Credit Hour Equivalent


	3



	
	3 

42 hours lectures (3 hours per week ( 14 weeks)



	7. Pre-Requisite


	BEN 2014 – Introduction to Cyberpreneurship

	8. Teaching Staff (Proposed)
	Hasmida Jamaluddin, BBA ( Saint Louis U), MIT (USM)



	9. Semester


	Second (Gamma) Year, Trimester 3

	10. Objective of Subject


	The course has the following objectives:

1. To educate students regarding the processes, rewards and risks associated with the starting and running a business on Internet.

2. To train students on the skill sets of the Internet entrepreneur.

3. Students will understand the nature and the functioning of entrepreneurship and the management of the small and medium-sized enterprises(SMEs)

4. Students will be taught necessary and important skills required being a cyberpreneurs.
5. Students will understand the details of cyberpreneurial management, financing and marketing.



	11. Learning Outcome of Subject


	At the completion of the subject, students should be able to :

1. Demonstrate a theoretical understanding and working knowledge of the processes, rewards and risks associated with starting and running a business on internet.  

2. Examine a range of “best practices” in entrepreneurship and the management of small and medium-sized enterprises (SMEs).

3. Adopt the concept of business and legal fundamentals of starting and running a business in the new economy era. 

4. Differentiate some issues that related to cyberpreneurship compare to traditional entrepreneurship. 

5. Construct an effective business plan.

6. Build an internet-based business model.

7. Analyze funding mechanisms, operational strategies and Internet legal issues associate with Internet entrepreneurship.

8. Identify Internet business opportunities



	
	Programme Outcomes
	% of Contribution

	
	· Ability to be a multi-skilled Knowledge Management executive with good management and technical knowledge and leadership and entrepreneurship skills.


	50

	
	· Understanding and commitment to professional and ethical responsibilities.


	20

	
	· Capability to communicate clearly.


	10

	
	· Ability to work independently as well as with others in a team


	10

	
	· Awareness of the social, cultural, global and environmental responsibilities as a Knowledge Management executive.


	10

	12. Assessment Scheme


	Project/Assignment


	· Group Based
	15%

	
	Quizzes


	· Individual Based
· Multiple Choice and True/False questions
	15%

	
	Mid-Term


	· Individual Based
· Multiple Choice questions

	20%

	
	Final Exam
	· Individual Based

· Structured and essay questions


	50%

	13. Details of subject


	Topics Covered
	Hours

	1. 
	Entrepreneurship Success and Failure
· An in-depth examination of the factors that influence the outcome of entrepreneurial ventures: motivations for entrepreneurial activity; levels of business experience; leveraged financing; inadequate internal control; failure to maintain adequate records.

· Analyzying risk/profit relationships

· Planning for a business venture

· What makes cyberpreneurship “special”: differences between cyberpreneurial ventures and other entrepreneurial activity


	6

	2. 
	Support Systems for Entrepreneurship

· “Learning the ropes”: strategies for developing experience, competence and confidence in advance of business launch
· Government support for entrepreneurship: enterprise zones; tax incentives; incubator facilities; immigrant-investor programs; MDC programs and resources.
· Financing for start-up and operations: financial statements; overview of lending institutions; forms of credit; creative funding sources; business financing for women; Malaysian policies for bumiputera business development
· Outsourcing and contracting for specialised work – what to look for in contractors: IT specialists; accounting services; business consultants; legal practitioners; electronic contracting for service delivery.

	6

	3. 
	Forms of entrepreneurship in Knowledge Management
· Introduction to (and case-study illustration of) the range of forms under which entrepreneurial activity is undertaken: small independent business; consultancy; micropreneurs and home-based business; intrapreneurs and corporate-based entrepreneurship.

· Forms for small “dot.com” businesses; subsidiary relationships


	6

	4. 
	Analysing business prospects

· Techniques for researching prospective business outcomes: SWOT analysis; the “four p’s” – product, pricing, promotion, placement;

· Analysing the knowledge market

· Market analysis

· Finding the right economic indicators

· Understanding environmental influences: economic, technological, competitive, social, global

· Forecasting small-business costs and revenues

· Technological factors and cyberpreneurship


	6

	5. 
	Purchasing and Selling Businesses

· Legal requirements

· The purchase agreement

· Valuation of assets and liabilities

· Evaluating intellectual capital 


	6

	6. 
	Organisational structure and behaviour in small dot-com firms

· Organisational features of cyberpreneurial ventures: flattened hierarchy; reduced spans of control; telecommuting; joint ventures; cross-functional teams; multicultural workplace environments

· Knowledge communities: definition, operation and management; motivating employee participation in online communities

· Organisational learning and motivation

· Creating a ‘creative culture’ 

· Linking creativity and contribution to opportunity and advancement

· Legislation and policy respecting employee personal use of computers in the workplace


	6

	7. 
	Global Cyberpreneurship 

· Opportunities for SME entry into the international marketplace: the advantages to being small; the borderless environment of cyber-markets

· Understanding international standards, customs and excise regulation, tariffs, and the challenges of international product delivery

· Intercultural factors in conducting cyber-business

· Planning for a global business venture: contracting overseas agents; product promotion (trade shows); joint venturing.


	6

	
	Total Contact Hours
	42

	14. Teaching and Learning Activity
	This subject will be delivered using the following means:
1. Lecture Hours = 42 

              Total Contact Hours = 42



	15. Laboratory


	Not Applicable

	16. Reading Material


	Text 


	Burns, Tim. Entreprenurship.com,  Dearborn Trade, 2001
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