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	1. Title of  subject
	Electronic Commerce

	2. Subject code


	BEL4614



	3. Status of subject


	Elective

	4. Stage


	Degree

	5. Version
	Date of Previous Version : May 2002

Date of Current Version : August  2005



	6. Credit Hour

LAN Credit Hour Equivalent
	3 

	
	2.67

	7. Pre-Requisite


	BAC2614 Accounting Information Systems 1

	8. Teaching staff

(Proposed)


	Dr. Paul Yeow Heng Ping, M.Eng, PhD (MMU)

	9. Semester


	Second (Gamma) Year , Trimester 2 

	10. Objective of subject
	After completing this course students will be able to understand the fundamental concepts of and business models associated with Electronic Commerce, familiarize themselves with current and emerging Electronic Commerce technologies, comprehend the managerial issues, standards, socio-ethical implications, and best practices relating to Electronic Commerce; and analyze and criticize web site designs from business and technical perspectives.



	11. Learning Outcome 

      of Subject


	At the completion of the subject, students should be able to perform the following tasks: 

· Define electronic commerce and describe its various categories.

· Describe factors that essential for Internet marketing.

· Describe the major types of business to business models.

· Define e-marketplaces and exchanges and describe their major types

· Understand the basic elements of e-commerce security

· Understand the crucial factors that determine the success of e-payment methods.

· Describe major legal issues in electronic commerce.

· Understand how e-commerce impacts the strategic planning process.

· Describe the major e-commerce applications and list their major functionalities.



	
	Program Outcomes
	%  of contribution

	
	· Ability to acquire and adapt to the dynamic environment 


	50

	
	· Ability to communicate well.


	30

	
	· Ability to think critically and act ethically


	20

	12.  Assessment Scheme
	Lab


	· Not applicable


	0%

	
	Assignment


	· Group assignment 


	15%

	
	Mid-Term Exam
	· Written Exam


	20%

	
	Final Exam
	· Written exam


	65%

	13. Details of subject
	Topics  Covered
	Hours

	
	Introduction to Electronic Commerce

Electronic Commerce Framework

Traditional Vs.  Electronic Commerce Transactions, 

The Anatomy of E-Commerce Applications

The Benefits of Electronic Commerce


	3

	
	Electronic Commerce Business Models

Definition of Business Model
Process of designing an Electronic Commerce Business Model

Business Models in the Marketplace

B2C, 

B2B, 

P2P

B2E (Business to Employees)

Emerging Business Models

Classification of web business models (Agoras/Aggregators/Value Chains etc)


	12

	
	Marketing on the Internet

Consumer and Market Research
One-to-one Marketing
Internet as a Promotion Tool


	12

	
	The Infrastructure for Electronic Commerce  
Internet, Intranet and Extranet

Hardware components of an Electronic Commerce System

Software components of an Electronic Commerce System 

2-tier, 3-tier and Multi-tier Electronic Commerce system

Emerging Technology-Mobile Commerce platform and applications

	3

	
	Electronic Payment Systems

Traditional versus Browser based payment systems-concept/advantages/limitations

Stored Value Card

Credit Cards

Debit Card

EFT


	3

	 
	Security and Electronic Commerce  
Classification of security – Physical and Non-physical threats.

Overview of Cryptography

The Process of Encryption

Public-Key Infrastructure

Digital Signature and Digital Certificate

Threats to Internet Security


	3

	
	Strategy and Implementation

Industry and Competitive Analysis
Critical Success Factors
Click-and-Mortar Strategy
Brick-and-Mortar Strategy 
Financial Projections – Costing for B2B Web business models
Project Team
In-house vs. Outsourcing


	3

	
	Ethical and Legal Issues in Electronic Commerce

Protecting Privacy

Intellectual Property and Domain Names

Spamming and Censorship

Consumer and Seller Protection


	3

	14. Teaching and        

      Learning

     Activities   
	This subject will be delivered using the following means:

· Lecture Hours  = 28 

· Supervised Tutorial Hours  = 14
       Total Contact Hours = 42 


	

	15.  Laboratory
	Not applicable
	

	16. Reading Materials
	Text 


	1. Turban, E., et al. (2005) Electronic Commerce: Managerial Perspective 2006. 4th Ed. 

         Prentice Hall, USA.
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